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It’s a bold target 

An 80% reduction in 

greenhouse gas  

emissions  

by 2050 

Getting there won’t be easy. We’re going to need help. 

A lot of help. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Congratulations, Canada 
 

Canada has acknowledged climate change 

is real, is happening now, and poses a 

major threat to our environment, our 

economy and way of life. 

Our governments, from federal down to 

municipal, are enacting climate plans. 

Carbon pricing is rolling out across the 

country, and the revenue being invested 

back into climate solutions. 

We’ve taken the first steps on a long journey to a low-

carbon future. That’s something worth celebrating. 

Completing the journey will require some major 

changes in how we live, work, and play – all in just 

three decades. We need a Climate Plan for Canadians – 

one that focuses on how Canadians can improve their 

quality of life at the same time as cutting carbon 

emissions, and that is reflected in each of the 

municipal, provincial, and federal climate plans.
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So Let’s Do It 

 

A Climate Plan for Canadians will help us all take 

action -- each in our own way, and for our own 

reasons.   

It will focus on solutions people want – solutions 

that also improve our lives, save money, create 

jobs, reduce stress, and foster vibrant 

communities. 

It will focus on synergy – linking climate action 

with economic resilience, cost effectiveness, 

infrastructure investments, public health and 

safety, and community and cultural 

development.  

It will focus on progressive change – simple 

actions that create demand for products and 

services that will help us go further and deeper. 

We will get to our vision of a better future 

through positive and organic change.  

It will focus on voluntary change. Government 

and business leadership plays a key role in 

promoting and supporting climate solutions, but 

it is the combined action of Canadians as 

residents and consumers that will be the driving 

force of change. 

Canada is a great place to live. We want to keep 

it that way. Climate action should be a way to 

invest in our future. 
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Climate Action and Social Benefit
It is the science of climate change that drives the 

urgency for action, but it will be the benefits of 

action that will determine whether or not we 

will succeed. 

Quite simply, without public support our climate 

plans are doomed to fail. 

First, Canadians need to be active partners in 

our climate plans. Tackling climate change 

involves a large degree of voluntary action on 

the part of individuals and businesses. The 

solutions need to help us lower our energy bills, 

and improve our quality of life. 

Second, climate plans require ongoing public 

support. Every election for the foreseeable 

future will be a referendum on climate policy. 

Without public support, we run the risk of 

seeing climate policy overturned.  

In the short term, campaigning and lobbying can 

win support for political leadership, but over the 

long term maintaining public and voter 

commitment requires climate plans that have a 

strong social benefit. 

Direct and Indirect Social Benefit 

Actions that have direct social benefit include: 

 extreme weather readiness 

 energy conservation and efficiency 

 affordable and reliable renewable 

power 

 better public transit 

 safe cycling 

 electric and hybrid vehicles 

Other actions will have a lower return on 

investment for carbon reduction, but they will 

have strong social benefits and contribute to the 

development of vibrant, complete communities. 

They include: 

 green job creation and innovation 

 strong local economies and social ventures 

 local farms, community gardens and markets  

 recreation and fitness 

 health and well-being 

 culture and arts  

 urban greenspace and parks 

 

 

  

A Brighter Future 
 

The best climate plans will connect climate action with social benefit. 
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A  
 
 
 
Our Vision: a great place to live 
 
In 2050, will there still be a corner garage and a 

corner restaurant?  Will we drive gas cars, 

electric vehicles, or ride bikes? Where will our 

electricity come from?   

Change can fill us with fear, or with hope. But 

change is inevitable.  

We fear climate change. We fear potential 

economic instability, social unrest, resource 

scarcity, and a rising cost of living. We fear that 

all these things may come to pass together.  

We hope for a better future. We hope for a 

good life with family, friends and community. 

We hope for good work in a strong economy, 

and a healthy environment. 

The key to a good climate plan – national or 

neighbourhood -- is to start with a vision of the 

future we want, and then find ways we can get 

there. 

Most Canadians live in an urban area, so take a 

walk around your neighbourhood. Or, if you live 

in the country, look around you. Think about 

what might be different in 2050. Think about 

what may happen, what will change, and how it 

might change for the better. Think about the 

potential for positive change – in our homes, our 

communities, and across the country.   

This is how we build a climate plan for Canadians 

– from the bottom up. Our vision is of Canada as 

a great place to live, and we believe acting on 

climate change will make it even better.  

A Vision for the Future 
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First Steps: making Canada climate ready 
 

Any journey starts with preparation, and the 

journey to a low-carbon future is no different. 

Canada needs to become climate ready – ready 

to tackle the challenges that lie ahead. 

These are the three priorities for a climate plan 

for Canadians: 

1. We need to be prepared for extreme 

weather. 

2. We need to be willing to act on climate 

solutions that save energy and improve our 

lives. 

3. We need to plan and invest in our future. 

1. Extreme Weather Readiness 

Extreme weather is how most of us have 

experienced the effects of climate change. 

Depending on the region, it could be extreme 

heat or cold, heavy rain and floods, ice storms, 

strong winds, hurricanes and tornadoes, or 

drought and wildfire. Often, extreme weather is 

accompanied by power failures.  

Canadians and communities come together in 

times of crisis. We need to be better prepared 

ready for blackouts and extreme weather with 

community emergency plans, volunteers, and 

shelters.  

Taking Action  
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2. Solutions People Want 

Climate action is all about using less fossil 

energy. It’s that simple.  

The trick is to find climate solutions that you 

want to do – solutions that save you time or 

money, make you feel good, or that you feel is a 

worthwhile investment. It’s up to you to figure 

out which ones fit your needs and desires. 

We will do this one step at a time. Just 

remember, thirty years ago solar power was an 

oddity, few people cycled to work, and there 

were no electric vehicles.  

A climate plan for Canadians will help people 

save energy, switch to green power, ride bikes 

safely, drive fuel efficient cars, use transit, eat 

local healthy food, start community gardens, eat 

less meat, find meaningful work, become a 

social entrepreneur, and contribute to their 

community. 

 

3. Plan for the Future 

In the end, all these climate solutions converge 

around the design of complete communities – 

great places to live, work, and play. 

If we want our future to be climate friendly, 

then we need to design our communities so that 

they are energy-efficient and people friendly.  

Over 80% of Canadians live in urban areas, so it 

makes sense to focus on creating vibrant urban 

villages nested within efficient municipalities 

and connected to rural lands and a regional 

economy. 

To get there, we need to fully engage Canadians 

in thinking about the future we want, and to get 

involved in formal municipal plans as well as 

community-led action plans. We need to invest 

now in development that will lead to a low 

carbon future with a high quality of life. 
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Climate Campaigns 
 

One of the best ways to kickstart climate action 

across Canada is through a series of 

interconnected marketing campaigns 

If we think like a movement, there is the 

potential to develop highly effective nation-wide 

campaign for a variety of climate solutions. 

In each case, the first step is to make the 

solution easy, affordable, and desirable. 

We can make them easy by developing 

products and services to help people, and by 

investing in green infrastructure. 

We can make them affordable with incentives 

and by investing in research and innovation. 

We can make them desirable by linking 

climate solutions to a better quality of life, 

stronger communities, and a better future for 

all Canadians. 

Collaborative campaigns can bring a wide range 

of players together in support of a common 

goal, including: 

• governments 

• voluntary sector groups 

• businesses 

• community groups 

• utilities 

• schools 

• membership groups (faith, culture) 

Campaigns can be led by governments, NGOS, or 

a multi-sector collaboration. They would be able 

to tie together several key elements, including: 

• social marketing 

• public outreach and education 

• community engagement 

• public incentives 

• support services 

• an information portal  
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Canada needs a nation-wide promotional 

campaign for climate action. 

 

This is it. 
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A National Movement: how we can all help
Yes, government leadership is key, but equally 

important is a strong commitment to action 

from all Canadians. 

This is the idea behind Climate Action Canada: 

• It is a national movement, not a single 

organization. 

• It is all of us who believe in the 

importance of climate action as a means 

to create the future we want. 

• It is a visual identity to connect us 

together. 

• It is ideas and campaigns that can be a 

catalyst to building a national 

movement. 

Climate Action Canada is shareware. The logo 

has been registered under a Creative Commons 

license and it can be freely used to promote 

climate action. 

Think of it as the climate equivalent to 

the 3Rs logo. 

The blue arrow represents climate 

action, turning climate change into 

opportunities for a better future. 

Paired with the red maple leaf, it 

becomes a symbol for climate action in 

Canada. 

The blue arrow can also be adapted and 

incorporated with other logos or icons. 

See climateaction.ca/artwork for details. 

Here are four immediate priorities for 2017, 

each one supporting the next: 

1. A petition for climate action 

climateaction.ca/petition. 
A national petition calling on governments 

across the country to put people at the 

heart of climate action plans and funding. 

 

2. Fund Climate Action 
climateaction.ca/funding 

Designate carbon revenue for climate 

solutions with social benefits and find new 

ways to raise funds for climate projects. 

 

3. Support Community Action 
climateaction.ca/community-action 

Build the social infrastructure for climate action, 

including community networks, integrated 

community climate campaigns and community-

led projects. 

 

4. A Climate Leaders campaign 
climateaction.ca/climate-leaders 

A movement-based marketing campaign to 

promote individual and business leadership 

in climate action. 

 

Read on for details.  

file:///C:/Users/cwint/Documents/Canadaconserves/Climate%20Action%20Canada/climateaction.ca/artwork
file:///C:/Users/cwint/Documents/Canadaconserves/Climate%20Action%20Canada/climateaction.ca/petition
file:///C:/Users/cwint/Documents/Canadaconserves/Climate%20Action%20Canada/climateaction.ca/funding
file:///C:/Users/cwint/Documents/Canadaconserves/Climate%20Action%20Canada/climateaction.ca/community-action
file:///C:/Users/cwint/Documents/Canadaconserves/Climate%20Action%20Canada/climateaction.ca/climate-leaders
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A National Petition  

Let’s make people part of Canada’s climate 

plans! 

We start the ball rolling with a petition asking 

Canada’s governments to include social benefit 

in their Canada’s climate plans. The petition lays 

out four areas for funding, which become the 

basis for comparing and rating the social benefit 

of Canada’s climate plans.

The petition is designed as a common ask from 

people and groups across the country. With the 

support of groups across Canada, and with 

enough signatures, we can post results on the 

website for each region and major municipality.  

  

To our federal, provincial, and municipal governments: 

We want you to put people at the heart of your climate 
action plans.  

We want plans that help us adapt to climate change, 
conserve energy, save money, and improve our lives. 
We want plans that invest in our communities and local 
economies. We want plans that connect climate 
solutions with social benefit. 

Why? Because climate change is not just an 
environmental issue, it’s a social one. Because 
Canadians can respond to climate change in ways that 
will also improve our lives. Because social benefit is the 
key to continued public support for climate leadership. 
And because linking climate action and social benefit 
will allow us to create the future we want. 

We want you to set a price on carbon that will escalate 
as required to meet aggressive climate targets and 
provide funding for climate solutions. 

 

 

We want you to invest carbon revenue in climate solutions 
that also benefit Canadians by improving our lives, our 
communities, our work, and our economy. This includes: 

1. incentives to help us invest in conservation, 
renewable power, and transportation alternatives; 

2. investments in public transit, a green grid, 
stormwater management, and complete 
communities; 

3. funding for local projects to engage Canadians, help 
us adapt to climate change, prepare for extreme 
weather, take action in our own homes, and create 
vibrant and efficient communities; 

4. support for innovation in green jobs, clean 
technology, social ventures, and local economies. 

We believe Canada is a great place to live. We want to keep 
it that way. Show us climate plans that invest in Canadians, 
our communities, and our country.  

 

Climate Action for Canadians 

For more details, see climateaction.ca/petition     

http://www.climateaction.ca/petition
http://www.climateaction.ca/petition
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Climate Action Funding 
Carbon pricing has created a major new 

revenue stream that can be used to invest in 

green infrastructure and public incentives, 

however most climate funds are designed to 

maximize the return on investment for carbon 

emission reductions. That still leaves a big hole 

in funding for community engagement, 

community capacity building, and climate 

projects that emphasize co-benefits.  

We will need to find new funding streams, 

including sponsorships and crowd-sourced 

funding, for community-based action plans and 

climate campaigns. 

For more information on climate funding, 

see climateaction.ca/funding      

http://www.climateaction.ca/funding
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 climate plans. 

 
 
 
 
 
 

Community Action 
We can build a national movement one 

community at a time. 

Canada is a nation of communities, each one 

unique, proud, and strong. At the heart of each 

community lies the groups and volunteers who 

are dedicated to making their community a 

great place to live, be it through faith, culture, 

greening, economic development, social services 

recreation, food security, or any other cause. 

These groups, these people, are the key to 

climate action. They can engage their members 

and the public, adapt messaging and solutions to 

local priorities, 

In the long run, we cannot hope to achieve a low 

carbon future without compact, complete, and 

vibrant communities: great places to live. 

Over eighty percent of Canada’s population lives 

in urban areas. Much of the focus for 

community action will be on urban neighbour-

hoods, although these ideas can be applied 

equally to rural communities, and faith, cultural, 

or other communities.  

Let’s invest in our communities, and the future 

we want.  Here’s how: 

1. Community networks and plans 

Every community in Canada should have a basic 

network of community groups and agencies that 

are working for a better community. 

Each community network should have a plan: a 

vision, local priorities, and a list of activities and 

projects to help make it happen. 

These plans will naturally focus on issues of 

importance to the community. The challenge is 

to find solutions that have co-benefits – 

environmental, social, and economic. 

 

2. Integrated Community Campaigns 

Imagine the potential of diverse groups working 

together to help their members and the 

community prepare for extreme weather, lower 

energy bills, develop renewable power, grow 

their own food, promote safe cycling, and 

promote a more vibrant community and local 

economy. 

3. Go Deeper  

Develop community projects that help you go 

deeper into climate action .

For more details, see climateaction.ca/community-action  

http://www.climateaction.ca/community-action
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Climate Leaders  
We need a nation of climate leaders. 

A central concept behind Climate Action Canada 

is “distributed leadership” – the idea that we 

are all leaders, each in our own way and for our 

own reasons. 

As individuals, we can be climate leaders in our 

homes and our communities. We can conserve 

energy, invest in renewable power, plant trees, 

grow our own food, participate in community 

projects, and support local groups that are 

working to make our community a better place. 

The actions we take will be determined by our 

personal priorities – saving money, energy 

independence, emergency preparedness, 

reducing stress, fitness, healthy eating, or 

quality of life. 

For business – from local stores to national 

chains – climate leadership will help cut 

operating costs, prepare for extreme weather, 

build customer support, and market products 

and services that help customers take action. 

 

 

 

Climate Leaders is a self-assessed rating in five 

categories: 

1. Extreme weather readiness 

2. Energy conservation 

3. Community support 

4. Trail blazing 

5. Carbon neutral 

It is not an audited program; it is a way we can 

all to make a personal statement of 

commitment and support each other on the 

path to a low-carbon future. 

Climate Leaders is a national campaign that can 

be “adapted and adopted” to a wide range of 

markets, including neighbourhood or 

communities, local Business Improvement 

Areas or Chambers of Commerce, business 

associations or individual companies, and 

municipal, provincial, or national governments.

  

For more details, see climateaction.ca/climate-leaders  

http://www.climateaction.ca/climate-leaders
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Okay, so how is this different? 

Near Dundas and Spadina in Toronto, there’s a 

mural dedicated to Sonny Atkinson, a 

community activist who caused the brick wall to 

be torn down that isolated his community from 

the rest of the neighbourhood. 

A radical, yet entirely pragmatic solution. 

Solving climate change is going to require just 

that kind of thinking – finding ways to break 

down the barriers to action and strengthening 

our common resolve and capacity to take action. 

On the radical side, it suggests that climate 

action is a force for positive change, not a 

sacrifice; it empowers voluntary leadership; it 

emphasizes social co-benefits, and it adds a 

whole new focus to most climate plans. To the 

traditional focus on policy and pricing we add a 

new focus on empowering voluntary action.  

The pragmatic side is that the plan focuses on 

solutions people want; on helping people take 

action; and on strengthening a huge support 

network that includes community groups and 

volunteers, local businesses, and provincial and 

national organizations. They are working on all 

kinds of issues related to community health, and 

they are all part of a climate action support 

network. 

In the end, this isn’t radical at all. It’s effective 

community engagement, movement building, 

and just common sense. 

 

Breaking Down the Barriers to Action 
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Here are some suggestions on how we can build 
a climate action movement across Canada. 

Leadership 

1. Include social benefit as a priority for climate 
plans and carbon funds. 

• Make social benefit a desired co-benefit for 
climate programs and funding. 

• Integrate climate action into strategies for 
community and economic development. 

2. Raise new funds for climate action 

• Ensure carbon revenue is linked to funding 
climate action that results in both carbon 
emission reductions and social benefit: 
• invest in green infrastructure (such as 

transit, stormwater management, and 
complete communities); 

• provide public and business incentives 
for a complete range of climate 
solutions (energy conservation, 
renewable power, electric vehicles and 
scooters, active transportation, local 
food, and green jobs); 

• invest in the social capacity to support a 
long-term transition to a low-carbon 
society and economy. 

• Develop foundation and corporate funds for 
community resiliency and the transition to a 
low-carbon future. 

• Create a community crowd-funding platform 
for community action plans and climate 
projects. 

3. Support community-led action across Canada 

• Include community engagement and 
support in all government climate plans. 

• Support local green groups to engage and 
support individual action. 

• Create community networks to develop 
local action plans that integrate climate 
action with community goals. 

• Fund community projects for energy 
conservation, renewable power, active 
transportation, local food, green jobs, and 
other local solutions. 

4. Create a nation of climate leaders 

• Develop a national social marketing 
campaign to promote individual and 
business action on climate change. 

• Use the campaign to promote:  
• incentives and support programs for 

climate solutions; 
• local businesses and organizations that 

offer climate solutions. 
• a nation-wide commitment to action 

• Adapt the campaign to fit different 
jurisdictions or audiences: 
• Provinces and municipalities can 

integrate the campaign into their 
outreach campaigns. 

• messaging can be adapted to meet the 
needs of different audiences. 

 

Collaboration and Growth 

Think this has potential? Here are two ways we 
can fully develop Climate Action Canada. 

• Designate a lead national charity as the 
host for a national initiative. 

• Create a Climate Action Alliance of 
leading NGOs, businesses and other 
stakeholders with a mission to 
collaborate and implement climate 
solutions across Canada. 

Join in 
How to build a better movement 
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Find out more at www.climateaction.ca. 

 

 

 

www.climateaction.ca  

 

 

https://twitter.com/climateactionca  

 

 

https://www.facebook.com/ClimateActionCanada/  

 

Stay in touch 

http://www.climateaction.ca/
http://www.climateaction.ca/
https://twitter.com/climateactionca
https://www.facebook.com/ClimateActionCanada/

